
Climate Emergency Mobilization 

Plan of Action 



We know what we need to do:  

We need to cool the planet.  
We need to go to net zero emissions.  
We need to take the excess CO2 out of the air.  
We need to reduce and reverse: CO2, methane, 
nitrous oxide, from energy production, mining, 
landfill, transport, industrial farming and 
deforestation. All of this has to happen now. 
No more delays. No more half measures. 

We have the technology:  

We have plenty of options to do these things and 
still live a good, if not better, lifestyle. We have 
the internet. We have mass media. Things can 
change very quickly. 

What is missing is political will: 

Governments work for the people ƴƻǘ ΨǘƘŜ 
economyΩΣ ƴƻǘ ƳƛƴŜǊǎΣ ŀƴŘ ƴƻǘ ǘƘŜ ōŀƴƪǎΦ ¢ƘŜȅ 
need to be made to respond to the climate crisis 
with a proportionate sense of urgency. 

Action speaks louder than words 



What we want: The federal, state and local 
governments to launch an urgent mobilization 
of resources to respond to the climate 
emergency by changing laws.  
 
Just a few examples: 
ÅBanning all new fossil fuel extraction  
ÅMobilization of local sustainable agriculture 
ÅInvest in renewable energy  
ÅNo new freeways ς some to be dismantled 
ÅProjects to protect and replant the forests  
ÅInvest to protect oceans, extend marine 

reserves  
ÅBan or heavily regulate feed-lots 
ÅBan disposables of all kinds  
ÅManufacturers responsible for cycle of goods  
ÅMassively increase recycling 
ÅIncreasing energy efficiency in everything  
ÅVastly increased spending on emergency 

services 



But how do we make this happen?  

ÅPoliticians will not change overnight.   
ÅThey will not take a risk until they perceive it is in 

their interests, or are left with no other choice. 
Å±ƻǘŜǊǎ ƴŜŜŘ ǘƻ ƻǾŜǊŎƻƳŜ ǘƘŜ ΨŎŀǇǘǳǊŜΩ ƻŦ ƻǳǊ 

democracies by corporate interests  
ÅPoliticians love money for their campaigns, but they 

hate losing votes more  
ÅPeople need to begin thinking, talking and acting, 

even without governments 
ÅPoliticians will follow if they sense a change in public 

mood 
Å¢ƘŜȅ ƴŜŜŘ ǘƻ ōŜ ΨǎǳǊǊƻǳƴŘŜŘΩ ŦǊƻƳ ŜǾŜǊȅ ŀƴƎƭŜ ǘƻ 

force a change in attitude and motivate them to 
taking strong action, knowing that people (voters) 
demand it. 



5ƻƴΩǘ ƎŜǘ ƳŀŘΦ 5ƻƴΩǘ ƎŜǘ ǎŀŘΦ DŜǘ ŀŎǘƛǾŜΦ 5ƻ ƛǘ ǘƻŘŀȅΦ 
The time is right. Community concern is on the rise 
Lots of campaigns are already in motion all over the world. 
[ƻǘǎ ƻŦ ΨƳŀƛƴǎǘǊŜŀƳΩ ǇŜƻǇƭŜ ŀǊŜ ǊŜŀŘȅ ǘƻ ŀŎǘ ƴƻǿΦ  
They need some help getting organised and some direction in where to start 



Once you have their hearts and minds, the rest will follow 

1. Thoughts - raising awareness  - NOW 
/ƘŀƴƎŜ ǘƘŜ ΨōǊƻƪŜƴ ǊŜŎƻǊŘΩ ƻŦ ǘƘŜ ƴŀǘƛƻƴŀƭ ŘŜōŀǘŜ ŀǿŀȅ ŦǊƻƳ ŎƭƛƳŀǘŜ ǎŎƛŜƴŎŜΣ Ŏƻǎǘǎ ƛƴǾƻƭǾŜŘ 
in making changes, woolly thinking about a miracle.  
IŀƳƳŜǊ ƘƻƳŜ ǘƘŜ ƳŜǎǎŀƎŜ ǘƘŀǘ ΨōǳǎƛƴŜǎǎ ŀǎ ǳǎǳŀƭΩ ƛǎ ƴƻǘ ǎŀŦŜ ŀƴŘ cannot continue. 
Change is vital. The climate emergency is here. Now.  This is not a drill.  
 
2. Words - talk the talk - EMERGENCY 
{ǘŀǊǘ ǳǎƛƴƎ ǘƘŜ ǿƻǊŘǎ ΨŎƭƛƳŀǘŜ ŜƳŜǊƎŜƴŎȅΩΣ ΨƳŀǎǎ ŀŎǘƛƻƴΩΣ ΨǇǳǘǘƛƴƎ ǎƻƭǳǘƛƻƴǎ ƛƴ ǇƭŀŎŜΩΦ 
5ƻƴΩǘ ǿŀǎǘŜ ǘƛƳŜ ƻƴ ōƻǊƛƴƎ ŘŜōŀǘŜǎ ǘƘŀƴ Ŏŀƴ ōŜ ŘŜǇǊŜǎǎƛƴƎ ŀƴŘ ǘǳǊƴ ǇŜƻǇƭŜ ƻŦŦΦ  
Change the discussion to  implementing solutions, boots on the ground, efforts from every 
single person a la WWII, each to their own abilities. We can all help fix the future, but we 
must start now. People power can move mountains.  We can do this.   
 
3. Deeds ς exemplify URGENT ACTION 
Wǳǎǘ ǎǘŀǊǘ ŘƻƛƴƎ ǎǘǳŦŦΣ ǿƛǘƘ ƻǊ ǿƛǘƘƻǳǘ ƎƻǾŜǊƴƳŜƴǘ Ψōǳȅ-ƛƴΩΦ ¢ƘŜǊŜ ƛǎ ƴƻ ƳƻǊŜ ǘƛƳŜ ǘƻ ŀǊƎǳŜ 
about which actions are needed, in what order, how hard it is, how much it will cost or 
whose fault it is.  
 
Lǘ ƛǎ ǘƛƳŜ ǘƻ ǎǘŀǊǘ ƘŀǾƛƴƎ ŀ Ψǿƛƭƭ ŘƻΩ ŀǘǘƛǘǳŘŜ ŀƴŘ ŘƻƛƴƎ ǘƘƛƴƎǎΤ ōƛƎ ǘƘƛƴƎǎΣ ƭƛǘǘƭŜ ǘƘƛƴƎǎΣ lots of 
things, everyone.  In the street, in the board rooms, in the shops, in the town hall, in the 
community garden. Everywhere. 



Find your tribe 

Å Talk to your friends, colleagues and neighbours, the local shop 
ƪŜŜǇŜǊΣ ǇŀǊŜƴǘǎ ŀǘ ȅƻǳǊ ǎŎƘƻƻƭΣ ŦŜƭƭƻǿ ǿƻǊƪŜǊǎΣ ǎǘǳŘŜƴǘǎΧΦΦ 

Å Use your networks; chat on social media, send out an email, offer 
to give a talk, host a film night in your home, host afternoon tea...   

Å Find people who want to do things, not just argue about it. 
Å Join them.  
Å If there is no local group you can join ς ōŜ ŀ ΨƳŀƪŜǊΩΦ 
Å A  core group of less than 10 is plenty get the ball rolling. 
Å If you build it, they will come.  



So how does this work, exactly?   
How do you eat an elephant? One piece at a time.  

Å Introduce yourselves 
Å Make an inventory of 

your skills and networks  
Å Go over the goals you 

want to achieve ς but try 
not to get too bogged 
Řƻǿƴ ƛƴ ΨŘŜōŀǘŜΩ ƻŦ ǘƘŜ 
details yet. 

Å5ƛǾƛŘŜ ƛƴǘƻ ΨǘŜŀƳǎΩ   
Å5ƻƴΩǘ ǿƻǊǊȅ ƛŦ ǘƘŜǊŜ ƛǎ ƴƻǘ 

a leader right away.   
Å Teams can be large or 

small. No more than 10 is 
good for starters.   

Å Lots of specialist teams 
allows for creative 
autonomy, avoids people 
being overwhelmed or 
burnt out.  
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Some ideas to get people started 



Marketing / Psychology ς the art of persuasion 

LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǇǎȅŎƘƻƭƻƎȅ ōŜƘƛƴŘ 
motivating people to action. Older people might be 
motivated by their grand children, younger people 
motivated by anger. Conservatives by financial gain, 
progressives by fairness, or concern for animals.  
 
¢ƘŜǊŜ ƛǎ ƴƻ ƴŜŜŘ ǘƻ ƎŜǘ ƛǘ ΨǇŜǊŦŜŎǘΩΦ LŦ ȅƻǳ ƘŀǾŜ ǎƻƳŜƻƴŜ 
in your group with professional PR or marketing 
experience, that would be great of course.  
 
A lot of work has already been done on this. There is no 
ƴŜŜŘ ǘƻ ΨǊŜƛƴǾŜƴǘ ǘƘŜ ǿƘŜŜƭΩΦ   
 
For example: a small team can google up some of the 
available literature. Having read and discussed that, start 
ǘƻ ŦŀǎƘƛƻƴ ŀ ƎŜƴŜǊŀƭ Ψcomms ǇƭŀƴΩ ōŀǎŜŘ ƻƴ ǿƘŀǘ ȅƻǳǊ 
project(s) will entail.  Talk to the media teams and see 
how you can work together on project No. 1. 
 
There are  links and materials available here 
http://climateemergencydeclaration.org. 

http://climateemergencydeclaration.org/toolbox/


/ƻƳƳǳƴƛŎŀǘƛƻƴǎ ΨƴƻŘŜΩ 

Social media ς simple and cheap.  
Petition is useful for raising mass awareness and getting 
ǇŜƻǇƭŜ ǘƻ ΨǳǎŜ ǘƘŜ ǿƻǊŘǎΩΦ  
/ǊŜŀǘƛƴƎ ΨƳŜƳŜǎΩ ŀƴŘ ǳǎƛƴƎ ŘƛŦŦŜǊŜƴǘ ǇƭŀǘŦƻǊƳǎ ς 
Instagram, tumblr, etc. that will reach different age 
groups and demographics.  
Lǘ ŘƻŜǎ ƴƻǘ ƴŜŜŘ ǘƻ ōŜ ŎŜƴǘǊŀƭƭȅ ΨŎƻ-ƻǊŘƛƴŀǘŜŘΩΦ  ¢ƘŜ ƳƻǊŜ 
ΨƎǊŀǎǎ ǊƻƻǘǎΩΣ ƻǊƎŀƴƛŎ ŀƴŘ ŘƛǾŜǊǎŜ ǘƘŜ ōŜǘǘŜǊΦ LŦ ƛǘΩǎ ǊƛƎƘǘ 
ŀƴŘ ƛǘΩǎ ƎƻƻŘΣ ǘƘŜ ǊƛƎƘǘ ǇŜƻǇƭŜ ǿƛƭƭ ŦƻƭƭƻǿΦ  
 
Traditional media ς useful to shift the national debate 
ŀƴŘ ƎŜǘ ŜǾŜǊȅ Řŀȅ ǇŜƻǇƭŜ ǘƻ ΨǳǎŜ ǘƘŜ ǿƻǊŘǎΩΦ  
²ƻǊƪƛƴƎ ǿƛǘƘ ΨŜƳƛƴŜƴǘ ǇŜǊǎƻƴǎΩΤ ƻǊƎŀƴƛǎŜ ƛƴǘŜǊǾƛŜǿǎΣ 
photo ops, articles and appearances on talk shows. 
LƳǇƻǊǘŀƴǘ ǘƻ ǊŜǎƛǎǘ ǘƘŜ ǳǊƎŜ ǘƻ Řƻ ǿƘŀǘΩǎ Ŝŀǎȅ ŀƴŘ 
ΨǇǊŜŀŎƘ ǘƻ ǘƘŜ ŎƘƻƛǊΩΦ 
bŜŜŘ ǘƻ ǊŜŀŎƘ ƛƴǘƻ ƳƻǊŜ ΨŎƻƴǎŜǊǾŀǘƛǾŜΩ ƳŜŘƛŀΦ  
 
For example: Lobby to get a regular spot for a climate 
ǎŎƛŜƴǘƛǎǘ ƻƴ  ǎƘƻǿǎ ƭƛƪŜ Ψ{ǳƴǊƛǎŜΩ ŀƴŘκƻǊ ƭƻŎŀƭ ǘŀƭƪ 
back/drive radio to discuss the latest newsworthy 
ƛǎǎǳŜǎΧ 


